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= Bloomberg Businessweek/China is a business magazine with an international copyright, authorized
by GAPP, and jointly published and operated by Bloomberg, China Commerce and Trade Press, and
Modern Media Group.

= The Magazine is the Chinese version of Bloomberg Businessweek, produced by Bloomberg
international award-winning editorial professionals and high-level domestic editorial team. Since
the revised edition came back to the market in November 2011, its global horizon, in-depth analytical
report, and creative layout makes that Bloomberg Businessweek/China has not only gained very good
comments from the readers, but also drawn great attention of experts, decision-makers, and senior
executors respectively from financial, economic, and commercial domains.

= Bloomberg Businessweek/China provides indispensable global financial information for both
decision-makers and senior managers from China's political, economic, financial, and commercial
fields.
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About Bloomberg

FERIFERIR T REmE
THE BRANDS OF BLOOMBERG
GROUP

(&1 R5L AT ) BloombergBusinessweek
AEFRFHLVAHMRERRRERTHN
= DR EE

Provides the ideas, analysis and data global
business leaders need to get ahead

&21EE % Bloomberg Television
FE—EREH R IREEMBERNETT
EIRMAYIREI IR

Delivers breaking news coverage and insights
unavailable on any other television station

5218 #EH & BloombergRadio

—R7R. —R24/\BF Pl SR IR A
AR E ST

Offers 24/7 breaking news and analysis for
business leaders

(&8 517 ) 2475 Bloomberg Markets
HElREERRENBEFWENRRE
EENFE
Provides the platform for the business leaders
to inform their power plays and decisions

Bloomberg.com

LABZ 181 & £ BRAGIR R 8 FI A R EL AT =
ERIHIHAHT KT

Leverages Bloomberg's award-winning global
news staff and market analysis

5218185 4% Bloomberg Mobile

RERTRE it R o R AT SRR UL ANNA 2 R
Delivering the most credible business and
financial news available — anytime, anywhere
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(Bloomberg Professional ) A, mi#2t: (Bloomberg Law) . 1B (Bloomberg Gov-

ernment) | JEEE K5 (BNA) FIEZ T EEIRIZ: (Bloomberg New Energy Finance) 4§

R 5577, AT AR SR B SR LR . BRI ST
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= Bloomberg, the global business and financial information and news leader, gives influential
decision-makers a critical edge by connecting them to a dynamic network of information, people and
ideas.

= The company's strength-delivering data, news and analytics through innovative technology
quickly and accurately-is at the core of the Bloomberg Professional service. Through Bloomberg Law,
Bloomberg Government, BNA and Bloomberg New Energy Finance, the company provides data, news
and analytics to decision makers in every industry.

= Global business leaders turn to Bloomberg for breaking business news and analysis they can’ t find
anywhere else. Through television, online, mobile, radio and print, we cover the business world with
more than 2,300 multimedia professionals in 72 countries.

= The editorial staff of each media platform leverages the innovation and scale of Bloomberg News,
technology, analytics and distribution to provide unrivaled business news coverage - and drive
deeper engagement with the decision-makers who matter most.
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Busmessweek

= CZEEDLE ) Q1T T19294F, 1E2ERI40 M E S IA47001 415

YRR SEEE AR 2R LI R4 (Webby Award ) 458 12 Appli; FHR A5 4,

CERDE AT g2 BRI A B iRk & R BTG WL A5 34T R
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= Bloomberg Businessweek founded in 1929, with more than 4.7 million readers each week in 140
countries.

= Winner of both a National Magazine Award for Global Excellence and a Webby Award for Best News
App, Bloomberg Businessweek provides the ideas, analysis and data global business leaders need to
get ahead.

= Stories look beyond the headlines to give readers fresh perspectives and deeper intelligence on
international business news, innovative companies, global economics, technology and industry
trends, government policy and more.

= Drawing on more than 2,300 global news professionals, Bloomberg Businessweek covers the
business world like no one else — in print, online and on mobile.
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About China Commerce and
TradePress (CCTP)

\4» @ % o Kb TS AR A RN R 55 SRR TR, B TI9804FLA, 54
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= R LI, I 55 R R SR LR AT TR BREETT . 35 . Ak, il ik, 408, 5
S5 B AERA RS SOl 9 455 R 3, PR AP BRI, SR, Yok 3 AT . I
bEL S5 AR BANA T RAS; SN AT 240 4% TS A 285 A
SR T2 5
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—AAURE A, BRI R R E SN ARG AR, A RSN 2, T R
BB TERE R (EBRSS) HTLRR 5 M — AR ENSATRRATH Ll AR SGE, LL
OB BUR ARG SCRA- P S R FOCR  RBRIGZ RS0 5 4 .

= China Commerce and Trade Press (CCTP) ——a MOFCOM affiliated publishing house——was
founded in January 1980. It is a professional organization publishing and distributing both books and
magazines.

= CCTP produces a wide range of publications including: academic monographs and translation
works on international economy, trade, finance, goods, market, investment, labor service
ChER S R HER T cooperation, foreign trade practice and so on; regulations, documents, materials, book series, training
textbooks and practice books on foreign trade & economic cooperation; foreign language reference
books; professional magazines, directories, yearbooks and manuals on foreign trade & economic
cooperation; and trade books closely related to people’ s daily life.

= Jointly published and operated by CCTP, Bloomberg L.P. and Modern Media Group, Bloomberg
Businessweek/China is committed to delivering the business information and management insights
its discerning readers want. Foreign Investment in China is an authoritative monthly periodical
in the field of foreign investment. It interprets relevant government policies and regulations,
carries representative management cases and publishes the most updated statistics and demand
information. Intertrade is the first professional journal under the Ministry of Commerce sold to the
publics at both Chinese and foreign markets. It covers the economic and trade relations of China
with foreign countries, the trends and developments of world economy and trade through elaborate
research results and prospective studies.
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B Modern Media Group is a China’ s integrated
media pioneer with a multimedia platform
comprising a wide variety of well-known
magazines, digital media and TV media. It not
only provides China’ s elite with international
service of very high quality, but also offers

one-stop marketing solution service for top
international and domestic brands.

= 2009990, MAERERAREEE
Fir .

B Modern Media Group successfully listed on
the Hong Kong Main Board on Sept 9th, 2009.

s REEERIREEEE RS ENE,
BEEREE—. Z&HEm, 8id200MR
UNHEBBRELHEEZINTER, N
HINMEKAIBIE. B ERERBIRS.

B The group has formed a nation-wide
publication distribution network reaching
the first-tier and second-tier cities across the
country, through which over 200 independent
distributors transfer magazines to all of the local
retail outlets, such as bookshops at airports and
subways, supermarkets, convenience stores,
and newsstands.

il [ /o 3ZhR
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Fm~m MAGAZINES

SATRIASE T OAAN 3T, AUslhs s i | Wt
£ N NN 1 U I (T S Ly e
Publish 3 weeklies, 9 monthlies, with topics
covering news, finance, art, and culture, three
strong weekly magazines and seven thematic
monthly magazines lead the brand new way of
life of urban elite.
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THE ART NEWSPAPER
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F2Eh42i% MOBILE TERMINAL
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S, B AL SR AT T A% 8 2o R
e Z e 2o tbrm T e R AT, A
FH P HR A AT T 25 28 5 it T i i L )
BB, LA RS S0 98 X W B4 16 11

By integrating the mobile terminals of Modern
Media Group, Modern Mobile Digital Media,
founded in early 2012, has launched a large
number of diversified magazine APPs, and
provided its users with the digital media
platform of high quality, to satisfy elite
customers' need of exquisite lifestyle.

A T

MODERN TV
5 SR T LA i XU 5 ORI AR o
F4

Leading fashion trends for urban elite;
attracting white-collars.
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Original Editorial Content
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i, EENEE BZ50 AR IIEEAIR TR
HIBA, LIBIARB IR ER I R AL
B—l.

B Bloomberg Businessweek/China not only
has the privilege of working closely with
Bloomberg's 2,300 journalists in over 146
bureaus around 72 countries, but also has its
own strong domestic journalistic team made
up of 50 people, thereby breaking insightful
business news for its readers.

B —IR M EM—8—TERLEE

BEIRE,

B Unrivalled design and layout make readers
“WOW” every page.

B SAHRMEHER—INEERENIRR
SZlEHt,
B Essential graphics and charts provide readers
much more convenience to get into complex
business world.

B FEENRIEA BRSSP A TIET R A RORT LR
1, FEAR SEE .

B The editorial effort reflects a new-media age
spirit in print media, providing a cutting-edge
reading experience.

EJLF]:FIJI EF'B'EHF(

oomberg
Busmessweek

WSGREE, SERA L, SR SR R 28 B A A BRI A AN BRI 8 AT RL BE IR,
LA A | B PR R S PR AR e R LA 4

“Our job is not to review the week's news; our job is to get people ready for the week ahead.”
——Josh Tyrangiel, Editor
With Bloomberg's creativity and scale effect and in-depth insight of its original English edition,
Bloomberg Businessweek/China, based on China's realities, provides, from global perspective,
the most authoritative and comprehensive financial information for business leaders and senior
managers who, by reading it, are in a position to make more wise and rapid decisions, thereby
maximizing their commercial interests.
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Original Editorial Content

SHNELIRE, EilHLEE ;:I:

WE ARE KEEPING ASK OURSELVES # OPENING REMARKS

BEFORE PUBLISHING EACH ISSUE EEE, mlRIFFE
THE FIRST WORD, THE WEEK’S BUSINESS STARTS UP WITH

BB EANA B AR B

H intain the fresh feeli f th o R - - . N .

e eSO Tl B 4 bR R R R ELAT S [ TPE ST L YA LRI ST
B, PR 20T Bk 2y | BORSE 2 G,

ltll]ﬁlitl’;ﬁ%ﬁ{t, FZIR? , Bloomberg Businessweek/China provides sharply leading points of view on important global and

 How to diversify the content by preventing domestic political and economic events. Its analysis is news-oriented, effective, and topical. And its

them from being dull? . . . . . ..
selected topics are concerned with economic, commercial, social, and political areas.

my{EiE R IR E R M ERNER?

B How to avoid providing readers with already-

known-information? Opening e —
Remarks e -
B AREERREN? fREERE : .

B \Whatis in our reader's most urgently need?
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E-FEEEWINEAEE
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2k423% GLOBAL ECONOMICS

SHRE, FL W
THINK GLOBALLY. PROFIT LOCAL.

CRMPJET /A SChs ) Ae B EIPRILEF AR -4, REBIRIRE S I 220 G xR HLAO AL, 42
PEXF AR TR A W) B4zl R G55 Ty i R EEHGE , I Z0CTHE BN TZ R AR EAER], DA
SRR EREERT P HE IR
Featuring its local insight into, and global perspective on, the commercial world, Bloomberg
Businessweek/China helps business elite keep abreast of international business opportunities,
giving extensive coverage to both top global commercial corporations and emerging markets and

economies, and always paying close attention to the interaction between the powers and its effect on
global economy.
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Original Editorial Content

28/ COMPANIES/INDUSTRIES

BN EFLIAER I
INSIDE PERSPECTIVE OF OUTSIDE FORCES

BLRFRISE, W T AL A e R 2 S AT R AT B, (R sChR ) B B
B ATURI T 2 BRI R 2 M Tl AL T 4505 M A 28R, [RIBs 5 B Al & IRV AE R BE R 7Y L %
FL R, BRI A R

To keep ahead, business leaders have to be very aware of business activities of competitors and
leaders in different industries. Bloomberg Businessweek/China takes up a commitment to helping
them to have full acquaintance a broader range of industries and leading companies around the

world; at the same time to helping them to find potential suppliers, customers, commercial modes,
and to bring forth outstanding commercial ideas.
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B4/ 5 POLITICS/POLICY

BRFRNER
THE BUSINESS OF GOVERNMENT

FAb 278 AR B UM RILE AE AL N AT, B AHSUOETTT8), AR a2 BIEAKHOR . ST BORIN
s, CR R/ bSO ) HE BRI SRR A SRS 5 B R RTBOR SRR, LAz iiiB
AL,

Business must operate within the framework authorized by the government, and that every activity
of business organizations will be affected by national political and economic policies. Bloomberg

Businessweek/China will provide business leaders with in-depth analysis of new policies and
circumstances relating to business and of essential political issues.

Politics - =
Policy

B:FiliT: prrrmren e o frea. o
MIMR ST el e,
Politics
| Policy l
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13 TECHNOLOGY

Ak R R IR R IR E
TOP TECH COVERAGE FOR BUSINESS LEADERS

B R A R AR BLIKEN 12—, MRIFEITAE, JCAATE. CRLE T/ AR ) 75 B
Mr T TR R BT R R, 38 A el R FERH R R HESIRDIL & T

Technology is considered one of the major driving forces in the transformation of today's world,
manifested in various areas of work and leisure. Bloomberg Businessweek/China helps business

leaders not only to keep abreast of new technology achievements, but also to understand well how to
transform them into business success.
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Technology
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bi%/£&5 MARKETS/FINANCE
PAERMESEHRMUHIARER
MARKET INSIGHT FOR GLOBAL LEADERS

L ERGRTT R Bl BURE HA AT A7 10 o Rl DS T TR O 2w i i i 5t
R ARE AT A se 4, CRalk BT/ SO0 A T TR e Bk A B A LT, 410 52 2 1
PRtz it il Uk A DL o

Changes and trends in global financial markets indicate what will happen in all other industries.
Business decision-makers know their needs of the most cutting-edge information. Taking it into
account, Bloomberg Businessweek/China provides leaders with unique international vision on the
one hand, and offers professional business insights into the complexity of global markets on the other
hand.
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455 HIGHLIGHTS

m A AMIRIE: Rl ttFRAE AmUARAA]
EERENTML,

B Business figures-featured: Protagonists of
business world worldwide.

n HIAERIE: A HROHE. EAEH
LARE REERRIIIAREHFIRANIRE

B Investigative report: In-depth coverage from
business scandals, critical events, to eye-
catching publicissues.

uEASE: #iE Bl MISHEIIRE, 37
EEIK, KEST.

B Hip features: Fresh, interesting, indispensable

business report through a global lens.

4+ S FEATURES

MR A s iR R EIRE
INSIDE, IN-DEPTH STORIES WITH UNIQUE PERSPECTIVE

RS iR R IR R I 20, G5 G - R FIEL, A RA MR S, iR 7
M4BTl BRI RE TS AR R AT AL R R R R
The features department deeply analyzes commercial phenomena for readers in a dramatic way of

presentation, and by the integration of pictures and illustrations; provides investors, business leaders,
and decision-makers with access to what is going on in the world and why.

Bloomberg
Businessweek

il [ /o 3ZhR
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455 HIGHLIGHTS

ETCHRIRBE— M ER SR MR
FRRE, EE—PREE, RABHEX
Tl RoiRE, BIEHEIRIER. B, H
BB TFRE,

The Etc. section offers readers lifestyle coverage
through a business lens. In each issue, it will
delve into topics that relate to the culture of what
being in business is about, including business
travel guides, books, consumer electronics, and
more.

m ) HBRERAREE

HHands On: Consumer technology column

u BiF: —RBERERHBHT, BWERAEX
BENR

B The Stack: An in-depth book review with a
shorter sidebar rating related books

mAdfE: SERESETAATRTEEE, RARATHED
ARYEIRE

B Fashion: Cutting-edge fashion trends and
fresh activation of fashion brand

BORMEHIE: EEFAPERITNZINE
ZilkE

® Hard Choice: a business tycoon’ s critical
decision at the turning point

N
BWEE ETC.
EdmlERRAREFLN
LIFESTYLE THROUGH A BUSINESS LENS

FOEATE T HO RSO, a3 B, B A& AR SCTE RT3 1 1 R SO D8 0 5 X6 LBl SR By SRy
A T A . FRAT TR ST RAE 16 7 I BB S5 SN A 6 DIAMA RS, WA E S RTIRIN 2%
aiy FLT RS AR BRI AR I FHIRIR AR w3385 20, TR R BRI, oA 124t b i 1)
LN

Business has its own culture. In this section, we can see how the influential business elite shares in
their success with each other, and what lifestyles refashioned by their success are. Our coverage of
culture and life also take into the readers outside office consideration, and its points is closely relating

to business travel, consumer electronics, and books. By nuanced charts and colorful page layout, the
section helps our readers experience reading happiness.
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Mobile Appllcatlon

455 HIGHLIGHTS

IR EIRENE R TIME

B Unique and fast important information
B ERRERRETS. DT

B Timely, in-depth critics and analysis from
mainstream perspective

n R EEENEFANER

B Topics with a global vision

B GBI E

B \Worth-reading and interesting articles
R EERANGE

M Beautiful visual presentation

RZIL{E VALUE-ADDED CONTENT

(Ll EFI/HRSZAR ) ENRIRR
Printing edition of
Bloomberg Businessweek/China

SR ERBRTLE
Daily coverage and timely headlines
of Bloomberg

WY FERR (SRl T )
BEERERAIAS

Much unused content of
Bloomberg Businessweek

AN
Bloomberg TV

&
O
Q
®
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Bloomberg
Busmessweek

(B dkETI/R3ZhR ) App
Appof BLOOMBERG BUSINESSWEEK/CHINA

SR T/ SRR ) B sz % i B R AT T 59 SCEERRDL I R, DL CRll & 7
SHRSCRE Y BN AR, (R BT o2 R H R T RS RISk 2% 330 G2 IR A 1)) vh
EEARMHIRINES . S, 2L R sl B e i p R sr I A H
Based on the main content of Bloomberg Businessweek/China, and introducing daily coverage and
timely headlines of Bloomberg, more unused contents of Bloomberg Businessweek, and TV programs
of Bloomberg, the mobile application of Bloomberg Businessweek/China, the online business
publication affiliated by Modern Media Group, is the mobile business media tailor-made for mobile
internet users.
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On June 26, 2013, Bloomberg Businessweek/ Chinese Edition was launched in Hong
Kong and now publishes bi-weekly to reach global business leaders in the increasingly

important and influential Greater China region.

CERDIE AT/ A ST FEERERIN A S A SRR, EiiRAE T—R5Hi
T 52, IR | T2 AR AT R T o AR
With solid content and appealing creativity, Bloomberg Businessweek/ Chinese Edition
kicked off a series of innovative marketing events, and attracted several famous entre-

preneurs and celebrities as ambassadors.
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TS
All-round Marketing Promotion

A e, ANEREE” A EAE RS T, CRDIR T/ SO SRS S s & P Al ARk
ERVRZ R, LIELR) 5 ds, QIR0ED) . BIEEH . A RMERHEEZ MBS TImAMET | TS 28
MR I 4

Under the guidance of the brand ideal, "Lead. Don’ t follow", Bloomberg Businessweek/China has
reshaped and launched its new brand image, by classifying as specific target groups elite readers,
strategic clients, and industry partners, and in a variety of ways, such as advertising, conference,
creative events, trade marketing, communications and so forth.

#2551 Trade Marketing

RETEMT E%me%:ﬁf“ ZUENTREHET, EiEE RO

Retail promotion, Bookstore,Capital Airport, Beijing Light box advertising, Kerry Centre, Shanghai

SRREHES™ Brand Promotion

Kigit, Lm= B B TEKE, REHNES, SESIHREEIA

Good Design, Taikooli Sanlitun Beijing World Econom|c Forum(Summer), Magazine display and
special report team
@ THiFiESN Marketing Event _— — -

#- :— mﬂ- AL CAMTAL

N ARTAL FORUM

0UEBHNEE R ' UFEFRARSIELE

2014 Internet Finance Forum 2014 Indutrial Finance Forum

2014 AAF RS EIRISIR 2014 [ “ EF@IJ%?JJ:L” ﬁﬁnﬁ?@ﬂ? L

2014 HR & Enterprise Management Conference 2014 China Best Innovator

il B/ ch 3R
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DERZIN=E)
Marketing Event

CRIMVJE T/ SO ) BH4ER 2 INER ZRE . UBORSMTRDLTE 3, SR iz, A%
B BAF BRI , IR A 2607, A il Rb S 20, PREL CRL RIS ) 1455
A FIRTREIL A

Aimed at providing its target audiences with prospective views and pioneering attitude, Bloomberg
Businessweek/China annually holds a wide variety of business events, including salons, industrial
conferences, creative campaign, and annual event, with topics focusing on politics, economy, finance,
business and so forth.

FERFRIRE
Annual Event, Review and Outlook
FESHERH, FI ‘BRSE" . ‘BRANS"
To convey its own unique attitude and viewpoint,
the magazine focuses its attention on the year-end
analysis of annual celebration.

FREEH

Annual Ceremony BRI SUMS

Business Spotlight, Professional Views
RS I, LSBEIRENRZOEL R RS
Concerned with many commercial industries,
the conferences held by the magazine, from the

global perspective, into the future development

Tlkisis »

Industrial Conference P e

. e A Series of Inspirational Talks, Sharing Knowhow
TV EEXp Byl with Opinion Leaders
Industrial Internet Medical Industry RIED, IS REEMNINERSE,

_ . ) . DERIEMRAIEEE
Rl | ADEE | B8R (3553 At In a series of Salons/Talks/Workshops, worldwide
Finance HR Energy | Technology | Commercial Design influential experts, enterprisers and scholars will be

invited to share the pioneering opinions and business
wisdom with guests, readers and professionals.

[
BBWC Club
ZR | &FE | B iz
Art | Lifestyle| Property | community
£ EPR FE Rt Hizisg, =l =R
Outlook | International| Local |Enterprises | Regions |Industries | Investment

il B/ ch 3R
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Channel Promotion

il B/ ch 3R

oomberg
Busmessweek

CRDE T/ SRR Tz BEE AN | $e5s . SSImAR AL, )3 45 4 A28 Lo,
25 PRI LS B B G 1T A AR SRR
Bloomberg Businessweek/China refreshed old impression on common business magazines. It has
earned lots of recognition by the market and readers with its in-depth content, special graphic news,

newfangled design, and has been active in all its retail terminals, including bookstores, Newsstands,
Transportation Bookstores and Convenience Stores.

PATREE R N

CRME E T/ SR XTI SSA E R R R JR R IR T8, B2 — . —&Rmi 46 790004
FEHERS RS, B 2 35T, ARAS R A /)32 S0, IEGLHE: Tt AR M. Fids
i, —R I EENG R EGENLE 2 EFE RIS TEER R AR A4 mib L
VIP S KR [EA—EZR R 2 Be 55
Targeting its business-oriented audience, Bloomberg Businessweek/China is distributed to nearly
9,000 complimentary places in more than 35 first- and second-tier cities. Various channels include:
first class and business class of partial airlines, airport lounge in Beijing/Shanghai/Guangzhou/
Shenzhen, executive rooms or public areas of five-star hotels in most heat cities all over China, bank

outlets or VIP room of partial financial institutions, and classroom and key economists of business
schools.

CRL AT/ SRR ) R BAAEAR Z 4L 5
NHBEATRHERE I o

Based on Modern Media’ s volume and quality database, Bloomberg Businessweek/China also
focus on precision DM to top elites and decision-makers in political, business, academic and art
fields.

UR, BT R 2R 2R TR A TR IR

B1E(k{E COOPERATION PARTNERS

m itz AIRLINE & LOUNGE m ;B[E HOTELS
@‘ i I SEW il 2. ] -
LEEF CHIRA CASTERH
WESTIN' H HILTON
' -4 ri BENE ShaNEAL . 55
m R4 FINANCIAL INSTITUTIONS m 3B BUSINESS SCHOOLS
Cglggﬁ%k .,sfl:l.'lfl.:. § HSBC ATk ﬂ CER prm DT @ Lutwes (i £#1g4¢ 3
@Tias @Ewar A rxwsccs §aEasom E J.;,\::Elsﬁm*mi.u e B
cacpenzaan L% D M O @ iacas: DR (.o SMEY
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TATENE N A1y
Circulation and Distribution

@ BPA

WORLDWIDE"

( Pk AU/ S2RR )
BUARITEEBPATIIAIL
CIRCULATION STATEMENT
BY BPA WORLDWIDE

B HUERIR: (L BT/ HSThR ) 20145F1-6
BBPARITINIER S

M Data Source: BPA Worldwide — Bloomberg
Businessweek/China Circulation Statement for the
6 month period ended June 2014.

B (I A3ThR ) 2014881-6 BFINE
RITE3398, 567,

B The BPA average total qualified for the 6
month period ended June 2014 of Bloomberg
Businessweek/Chinais 398, 567.

BRI PRI IR S T IR 201459589
BT,

M The geographical breakout of qualified circulation is
basedonMay 9, 2014issue.

==
=&

RETAIL

1J159

o)
14.6% SUBSCRIPTION

D)
COMPLIMENTARY

42.4%

il [ /o 3ZhR

Bloomberg
Businessweek

X North China 113,406 28.38%
b= Beijing City 103,613 2593%
KiErh Tianjin City 5,842 1.46%
sTdtE Hebei Province 1,587 0.40%
iEisS) Shanxi Province 1,674 0.42%
ARHEIRX Inner Mongolia Autonomous Region 690 0.17%
FILX Northeast China 16,571 4.15%
T8 Liaoning Province 9,898 2.48%
ENE Jilin Province 2,898 0.73%
BRiTE Heilongjiang Province 3775 0.94%
HERKX East China 142895 35.76%
Lism Shanghai City 101,064 25.29%
PiipAN=) Zhejiang Province 16,669 417%
IAE Jiangsu Province 12,378 3.10%
RS Shandong Province 5,101 1.28%
=gy Fujian Province 4,721 1.18%
THE Anhui Province 1,274 0.32%
IFE Jiangxi Province 1,688 0.42%
RS Shaanxi Province 4,844, 1.21%
FEEEE/RERX Xinjiang Uyghur Autonomous Region 868 0.22%
HRE Gansu Province 619 0.15%
=88 Qinghai Province 45 0.01%
TEOBREAX Ningxia Hui Autonomous Region 20 0.01%
S Sichuan Province 11,136 2.79%
BRh Chongging City 6,187 1.55%
PNES | Yunnan Province 3,196 0.80%
=ME Guizhou Province 2,326 0.58%
a5l Tibet 3 0.00%
Central-South China 95,660 23.94%
I'Fa Guangdong Province 78,361 19.61%
HitE Hubei Province 7,263 1.82%
bilEz=) Hunan Province 3,625 091%
I EtiRERX Guangxi Zhuang Autonomous Region 1949 0.49%
EEZS) Henan Province 1,803 0.45%
FETEaio Hainan Province 2,659 0.67%
= Hong Kong, Taiwan & Macao 1,788 0.45%
&5 Hong Kong SAR 1739 0.44%
as Taiwan 36 0.01%
H] Macau SAR 13 0.00%
B&E Grand Total 399,564 100.0%
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5% Reader

S0 SR

Reader’s Profile

m i — A PER AR R SR
New generation of business leaders and elites in
China.

B FEFR0SESSHIER A EE
B, 0. sl SEENENSES
IHBDFIARNANSRAEE.

Readers description: business elite at the age
of 30-55 and in high education, high income and
high consumption.

u (E AT/ AR ) R EEAE R
HETIARERSREEREARRHES
BINMENREL R, AERERMHREE
BERNERIRIEME SIS,
Bloomberg Businessweek/China is aimed
at offering the invaluable and indispensable
information to decision-makers as well as
senior managements from China's political and
economic areas, and providing opinion leaders
with foresight analysis and professional views in
global perspective.

il [ /o 3ZhR

Bloomberg
Businessweek

EE iR E READERLOYALTY

B H8 /4% Read Every Issue/Often
I ELB 4 H Quite Often

/K Occasionally

B2 EE QUALITY OF READING

W LA /R R N 2
Nearly All/ Most of Pages and Contents

BRI 2R

Half of Pages and Contents
IR Gr/AR DRI 25

Part/ Few of Pages and Contents

B4 ItFIGENDER

W 5 Male
W % Female

FESAGE

W1524

m2534

W 35-44
45-54
55+

L
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477%
48.5%
3.8%

58.4%
32.1%

19.5%

63.3%
36.7%

2.1%
41.2%
40.3%
14.4%
2.0%

{SE PR A/ =4 FB B S EB F 15 £5 (RIS RO ST
FREQUENCY OF MOBILE READING

WG R—K XL E  Once ADay & Above

W FE—k &L E Once A Week & Above

BEA—E=K 1-3 Times A Month
ToHFFEEJ None

194%
43.2%
9.1%
28.3%
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Reader’s Profile

#5925 OVERSEAS EXPERIENCE

@ TEEFINESA T/ TAF:

Contmuously Live / Work

m TSN/ F

Educatlon / Training
HAlh Others

BR{si4k " OCCUPATION

W B R BT B TR

TOP Level Management
W A /42 P8 Directors/Managers
W ERI1F4F A B Supervisors

HAth Others

EFEPABBEBNA

5% Reader

L
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18.8%
21.3%

59.9%

41.8%

46.1%
10.9%
1.2%

ﬁg

PERSONAL INCOME BEFORE TAXLAST YEAR(RMB)

W127ICU T Less Than 120000 12.3%
W127776-20096 120000-200000 28.1%
W20J376-50/i76 200000-500000 40.4%

50Tl I 500000 Or More

EERERBIERA

19.2%

FAMILY INCOME BEFORE TAXLAST YEAR(RMB)

WIS Less Than 150000 5.2%

W15J776-30J7J6  150000-300000 18.6%

m30/75-50/576 300000-500000 27.8%
50/ ~100/37c 500000 ~1000000 5779
1007 I 1000000 Or More 1%

=

HEEE

EDUCATION LEVEL

| PN Some College/Associate Degree 13.3%

AR Bachelor’ s Degree 56.9%

m#i+ MLl Master’ s Degree and Above

Hihy Others

297% ——————
0.1%

BORRUR : 2014 CTR R AT ) e bl i B 2 > 154t
Information Source: 2013BBWC readership and consuming behavior report, by CTR

il B/ ch 3R
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& Advertising
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RateCard

2114l FrequencyDiscount
3%

5%

8%

10%

12%

15%

3 Insertions
6 Insertions
10 Insertions
15 Insertions
21 Insertions
26 Insertions

Hithst, Mia5siN

Other format, to bediscussed

$EERR I INULI15%
Available fixed position15%

L= 52 §6 Exchange Rate
Y| =y 5h:

Up to the currency rate

2015 1B1HE
Effective Date: 1st Jan, 2015

il [ /o 3ZhR

Bloomberg
Businessweek

7=
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hifiz ERYT i
Positions Clear Size W*H(mm) Price (RMB)
HmE/MIR Outside Cover Gatefold(2 Pages) 393mm(W) x 267mm(H) 714,000
ML Inside Cover Gatefold(4 Pages) 593mm(W) x 267mm(H) 1,155,000
5—FEm First DPS 400mm(W) x 267mm(H) 488,000
5T Second DPS 400mm(W) x 267mm(H) 602,000
=I5 Third DPS £400mm(W) x 267mm(H) 567,000
$1J5 Outside Back Cover 200mm(W) x 267mm(H) 567,000
F\EBTA Centre Page Spread £400mm(W) x 267mm(H) 503,000
$£—BFXI™| Facing 1st TOC 200mm(W) x 267mm(H) 351,000
$_HEFXI® Facing 2nd TOC 200mm(W) x 267mm(H) 326,000
IRIXII TR Facing Masthead 200mm(W) x 267mm(H) 315,000
$—L =3I Facing 1st Special Column 200mm(W) x 267mm(H) 292,000
F—FFRXIR Facing Global Economics 200mm(W) x 267mm(H) 292,000
ETCXIT Facing ETC 200mm(W) x 267mm(H) 292,000
F5|XITT Facing Index 200mm(W) x 267mm(H) 290,000
$I= Inside Back Cover 200mm(W) x 267mm(H) 263,000
@A ROP 200mm(W) x 267mm(H) 251,000
EBARER DPS 400mm(W) x 267mm(H) 453,000
1#1/277 1/2 Horizontal 200mm(W) x 130mm(H) 127,000
1#1/35 1/3 Horizontal 200mm(W) x 85mm(H) 88,000
121/31 1/3 Vertical 65mm(W) x 267mm(H) 88,000

I ER Material Requirements

i BEEET Binding: Saddle-Stitch

RaZ: 1755 (B%Y) Screen: 175/INCH

g EiHEI03mm Bleeding Size: 3mm added

Ttk FERMIRMHAYSA-FTED, FRKEASTZ4E  Material: print with file provided, 2 colorful digital formats
t8zt: 300dpifEE, CMYKIUEEEDRI, POFEETIFFAE=

Format: 300dpi, CMYK, PDF or TIFF

#5Adia Closing Dates
FUHR: XUET

VTRRPRER: $EEILETIE15X
YIEIBRER: EaIHTIE10K

453K Paper
@\ 128 gsmiahRg
AT 64gsmifyeeR

Publication Date: Biweekly
Space Closing Date: 15 days before publication date

Material Closing Date: 10 days before publication date

COVER: 128gsm coated art paper
R.0.P: 64gsm classicgloss
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