


BEHE Lu Lu 86-10-65871660

Senior Advertising Department Manager

& New Media Advertising Manager SR SRR IBIEGIA SR8

[&BA Zhou Ming 86-10-65871672

Adverlising Department Manager &5 2RE1E
S(EE Wu Jigjia 86-10-65871670

Senior Adverlising Manager ZiFZFEE
§&E Zhan Chunmiao 86-10-65871674

Adverlising Sales Manager ZR4Z1E
ZEHE Li Shenglan 86-10-65871663

Adverlising Sales Manager ZR4Z1E
$IREAR Ju Qihang 86-10-65871662

Adverlising Sales Manager EP&EIE
AIB Shilun 86-10-65871676

Senior Advertising Manager & Markefing supervisor ( shanghai ) 3PEREFPEIBEHIZEES

BI Sheng Kuang 86-21-52921000-7006

Adveriising Sales Manager ( shanghai )IEPZFEE

B% Ge Dong 86-21-52921000-6017

Credatfive Supervisor SRXIEEE
BEE Wendy 86-10-65871664

Credative Editor FXléRiE
3KBREE Zhang Chenjian 86-10-65871661

Credtfive Designer $XIZEdR
28X ChengRan 86-10-65871659

Advertising Assistant [ E5ERENTE
IREEE Zhang XinPing 86-10-65871679

Marketing s8R

Marketing Department manager thizEHEE
3EME Travis 86-10-65871671

Senior Marketing Specidlist S{RhIFER
F—i@ Su Yinan 86-10-65871665

Marketing Specialist thinE R
P15 Sara 86-10-65871645

Assistant Marketing Specialist BIErbiFE R
F5R Yule 86-10-65871678

{RRILAEX R

Assistant Publisher & Advertising Director BIEEHHRARAIE S5

;_-;:.;;:,-4 [
eyl i,
Lt g - ol

— 1] 5 1N
i —.a.-l::.‘-' S

New Media §itR{%

New Media Operation Manager FilfFE=E1E
BX& Genglei 010-13911557725

Marketing Supervisor i EE
[&EE Chen Zhe 86-10-65871666

Marketing Specialist thinE R
ZEZE Hmiy 86-10-65871656

Senior Web Editor & RM4E4RiE
ABERR Max 86-10-65871642

IXEEGRIRE (SBAZ) BREILT




2013 MEDIA KIT

For Hm Magazine’s world!

(BAZ) tHR!

@A mEx 65 [

L miESHE—EE
83 AT [tniitann,

ﬁﬂﬂ/ﬁﬂ?“éﬁ%ﬁ“?ﬂ?f RBHROER, HRESITERR (BA%)

BREHIE LR AR RBUTHIRR AR

) 3 7 FOEBMA— AN (BAE) A&
f’&,ﬁf&,&f R LHSIESFIE (S5F) it fim e reean

«%A%» ?*&Eﬂ.%ﬂiﬂﬁ (10 H) ERE—FHE. hEs

TEREET [ ST A S A B

BE/ MEBRITH

TR

FfeEt=

HEAMERSE

ik, FiE. ERERATMKE D —K
AR (BAR) HiEMEHEiEs=N

iPhone Z+7% /Win 8 &% Pad 2%

L)

W (BAR) BRI/ MR E TR R
I

FE— B A 8 A B R A
A R RK] SRR A E N R

' a2 EEE. HERRA, APAREA
3 (B5AZ) B el attciis

oy mpray—— H (BAR) BbAAE, RERE
ERETFISERIRRLF JARPreaac i P

%Eﬁﬁﬂi-]-ﬂgu r : ﬁ:ﬂﬂﬁﬁﬁ;’fﬂi‘]ﬁﬁ RIERAEER, BT (BAE) RAHANFEER

BABFF & HET, 2 AR KR RE ) A4S 5 F 28 D 57 FA 7=

Ak L ER

A B, BN, R, M5, REF.
%.:.ﬂEﬂéﬁil%{Zk TEM. FZM. (INTVREM

L



At B HRE

RIS X ANESE.
5% 91S%

i 7 B M R SR B K
B |

R BAAm ARSI ;
2R, BENEFAR,
HEEEHTECHBRS,
A EAEMNITE,

ERL{TESE—
AR SB MRS

2004 £ 5 BT, Bt E
ERAAT (BAE) BAKE
[& % ¥, BAUER MEDIA R
BHFHM 4T (BAR) &E
HEBR RN B R AR
2, (BAE) MEELRTE
HERE . JREAMMETL
K @k, EL. MR TH"
BATIER, RGN T B
BrRAYHH, RELEKN
BB T RAERITEE M
i 9ER, FrolfESREME
TR

A real men's magazine

He is an advocate, participant and leader of new male culture;

He fries to tap the real interesting from the details of the world;

He is a friend rather than a tutor;

He presents a smart and comfortable lifestyle to help readers in
finding their own interested points rather than the end-result of life.

A men's fashion magazine ranks the first in
domestic circulation

Founded in May 2004, the Trends Media Group had offered a
strong backing support to FHM China, the British Bauer Media's
men's lifestyle brand FHM had offered the best international
copyright support and content sharing to FHM China.

With its unique radiating mode, its unique value and magazine

o pretense, no qﬁeCfoion, nO Unh0ppiness. operating idea of “fun, real, practical”, FHM China quickly
FHM Chinq, a mquine wi-l-h reql disposition. occupied the men'’s fashion magazine market, ranking the first

class position in national men’s fashion magazines.

iﬁﬁ;ﬁ% y iﬁﬁﬂi{’ﬁ y iﬁﬁ*‘m;ﬁ, « ;-;Ag » T’E:*u, E’I.E'r%;-;' i,%::é:,\o Over the past nine years, it has continuously achieved remarkable

success and special honors.
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Planning content

ore  fashionable than specialized magazines;
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Market activity
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Who gets For
Him Magazine?

L (BAR)?

( BAZE) 1B ERELER FHM Chinese readers’ agerate

15.7% 30.7% 30.0% 15.9% 7.7%

- 4

W 18-24 165.7%

W 25-29 ( #1x5 Core Reader ) 30.7%

W 30-34 30.0%
35-39 15.9%
40-50 7.7%

mraEEEh, sTEEREn, TWIFR NS

Higher quality and full of vitality, readiness to accept anything new, with an average age of 31

(EBAZLE) iEEHETIEELLE FHM readers’ educational rate

21.7% 63.3% 15.0%
.
BAHARIPUT 21.7%
BAEARRLE 63.3%
MR 15.0%

gl REnEE, T08E, BINRFERM shnn 22,.0%
Received higher education, many of them have overseas study experience
(BAE) IEEEWALER FHV readers’ income rate

196% 225% 213%  13.3% 154%7.9%
B @

W4-8FTT 19.6%
Ws-1257T 225%
W12-20/ 7 21.3%
20-30 AT 13.3%
30-50 /Ao 154%
50 HT E 79 %

(BAEE) BEOTHIAERN, ErmtBrgnE, HEReE—

The average annual income of FHM readers rank first in all male fashion magazine

(BAZR) EERAutt==

FHM readers’ occupation

109%  BHABAR
Middle— and high—level managers

30.7%  SwAL ,
Middle- and high-level professionals

291% EUEEE

Managers

126%  RUBR
Junior professionals

12.3% ol /mElE
Self-employed people

3.2 EapER

freelancers

ococecee

EE AT, Treek, wesE

Professional elite, really know how to balance work and life

FE (BAR) MAEEE .7
What else will our readérs buy?
(BAR) iZE2BARZY

(BAEK) %%%Tﬁ%*ﬁ‘ﬁé&)ikﬂ@%ﬁ%ﬁ%ﬁ%,ﬁﬂ‘lﬁé SRR
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R LN 2012 £ 9 BRARN "t EFREWHH S HE A He"
R (BAK) FEFHBHIIREL S TESPEAEEE,

RIERASAER A ERE e A RS RS BRSO

BREEN, RASHZOH

The average issue reading rate means that the pro of readers per issue in the
overallinvestigated ones for one magazine during or period, which shows

the magazines' coverage ability to readers, is the ke dard.

(BAL) HIE—! Noonesof
BN TS
SBAZEFHM i 106%

B « L4 Esquire nmmmm 6.3%
FEE - B1hk Men’ s Style 3.3%
ik GQ 3.5%

Hi&EE . 2L Men’ s Health L 6.2%

FMEMEB MRS SR

FBAZE FHM i 21_9%
B « S84 Esquire  mmmmmmmmmmmmmim 16.5%
FEEY - B Men’ s Style mmmmmm 81 %
%’}ﬁ GQ  nonnnnnnm 7.0%
BB . B+ Men’ s Health 12.6%

iR (20 BLAL ) 6
SAE FHM  mmmmmmmmmim 21.3%

B% « 562 Esquire nm i 12.9%

B EE - Bk Men’ s Style 5.7 %
ik GQ 7.8%

BB . B Men’ s Health wm 12.8%

=S
SAZE FHM i 18.5%
Bt - %4 Esquire mn 10.9%
FEEY - B Men’ s Style 52 %
ik GQ 6.1%
4R . B84 Men’ s Health 11.0%

BERiHEE
BAE FHM i 22.6%
I « 44 Esquire  mmmmmmmmmmmmim 13.9%
B4 - BEHR Men® s Style  numimmmn 7.2 %
H GQ i 7.1%
HT%E% . %j: Men’ S Health i 13.8%

PR RiE
FAZE FHM  unmmmmmmmmnin 18_0%

B « %4 Esquire I 10.8%

B ET - BEi Men’ s Style 57 %
2k GQ 6.3%

B . B+ Men’ s Health m i 10.9%

e ifEr
g%/‘% FHM s 20.4%
B « %4 Esquire [T 13.0
FEE - B Men’ s Style 6.0
Dk GQ 7.1%
FEERE . B+ Men’ s Health LT 13.0%

- meEEsZ Aol LB
2 A% FHM . 27, 7%

B4 - 54 Esquire i 15.2%
B4 & - BEhR Men’ s Style 7.4 %
=ik GQ 7.0%

B4R . Bt Men’ s Health oy 14.6%
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TRUE+FUN+.FA§HION+SEXUAL 2013 «;—;Ag» %t_::l:lc’\r‘-%:{ﬁ*g
Adve rI.ISI ng qulles &R AD Form tREE(HE(RMB) Standard Rate
HEEESHE Coverstory 1,600,000 {2
HEPFTI4P 4P Inside Gatefold 19590,000
HER2P 2P Front Cover Gatefold 980,000
RESE—BER 1st Car Spread 750,000
ESEE—ER 1st Non-Car Spread 720,000
REETER 2nd Car Spread 630,000
ESESTER 2nd Non-Car Spread 610,000
RESE=ER 3rd Car Spread 520,000
ERES=ER 3rd Non-Car Spread 500,000
RESENER 4th Car Spread 470,000
ESEEMER 4th Non-Car Spread 450,000
BRAIER Spread hefore Content 440,000
F—HFEER 1st FP Facing Table Of Content 310,000
E_HEER 2nd FP Facing Table Of Content 340,000
BRER FP Facing Content 320,000
BREER Spread Between Content 440,000
BI1/2ARER Spread of the First 1/2 of Magazine 400,000
B12ARER Spreadof the Last 1/2 of Magazine 380,000
MRIncoming hRIREERR FP in Incoming Section 300,000
MTScanner KRHREERR FP in Scanner Section 280,000
MXInsider KRREELR FP in Insider Section 260,000
MREssential IRHREERR FP in Essential Section 220,000
H=ER Spread of Inside Back Cover 440,000
H= Inside Back Cover 290,000
HIE Outside Back Cover 540,000
HEHRK Envelope Back Cover 340,000
1121, 1/2 Page 165,000
113, 1/3 Page 110,000
E2%1/4 1/4 Ads in Info Colum 18,000
o .‘ E8%1/6 1/6 Ads in Info Colum 55,000
- ERE112 1/12 Ads in Info Colum 34,000
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ZeErHIREER Material Request

EHRERANE BT SR, Y FNE
O B ERUFRMETIFFERA, BEERREEY,

@ FEEEE 300dpi Fb

© FZ SERNTHEREHLE 10m VE,

O ETRHR KBRS BIRAE SRR R AR,
@ kAl £ 200gsm AT 90gsm

FEMH$RT Advertising Size

£ TR~ 278x215(HXW)MM EETUR ~F: 278x430(HXW)MM
HMRF: 3mm

BEEMRR T 139%215mm  B3ARR < 278x107.5mm #1/30R ~F:92.7x215mm  21/3/R R <t 278x71.7mm

I&¥7EEH Notice

EUEGEr SHE: SHITUER) 50 XiBH, BEHIRAE 50% B4
MINOARSZ%E: (HAMEERREER, TN SEE 15%.

{IRREARR . FIBET 30 KAFBEERFIR,
REEIRIE ENE BRI SIRE .

SEERERTINT, FUBRELFESHI &

FEERPRERE (&% ) AERBEXIEH .

MEEXEMERHER, FUBFGRS, FUTESBIENR; SRR,
WARE B EiRE .

AERRERRZAERBREIRIT SXFER, FHENESERR—IEN
[EER, TEEPUENENSSILE 5%,

ME-EBFH SAERMERTRIEN—E2, NETHEHShiEs
FLMER

FHEFEHHEERAET S8 . MBKEZEBS SN, IrEEFSr
ERBRLRBEBENFT,
EEFEATIERREHERRIN-E9ER, SiFRITR.

BT &EFREAEENEEEXANERIRE, HItmERRE g
EIEHIEr - SN AR ENRISEIR, AR RS,

Cancellation Policy: any cancellation within 50-days of publishing date will
be charged 50% of default fees.

Surcharge Policy: any requirement of advertising on specific position will be
charged extra 15% of advertising fees as surcharge.

Payment Terms: payment must be done 30-days before publishing date.
“FHM China” has rights to arrange positions of advertising according to the
article contents.
All advertisement are subject to approval by “FHM China”, and “FHM China”
preserves the right to refuse any advertisements.
Advertisers must provide all documents and certificates in accordance with
China’s Advertising Law.

“FHM China” is not responsible for any errors in advertising materials.
Changes made by telephone are not accepted unless hard- or soft-copies
are provided.

If no updated information of advertising is received by “FHM China” prior
to publication deadline, “FHM China” has rights to use previous advertising
samples for original full charge.

Cancellation of any part of orders by advertisers will lead to a cancellation of
original agreed advertising prices and advertising positions.

“FHM China” preserves the right of dealing with advertising materials after
the publication. Advertisers can ask for return if they inform “FHM China” by
hard-copy notifications.
Advertisers must provide colored samples of correct measurement, including
design edition.

“FHM China” holds no liability for any printing errors caused by having no
enough time for proof because of delayed submission of manuscripts by the
advertiser or the advertising agency



